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Geopolitical: Red Sea/Russia Modernisation: new fuel sources Environmental: ESG Regulations and legislation
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Some of the issues affecting your business.

Decarbonisation

FIFTH RING 2024

Digitalisation

Economic
uncertainty

Security/
Geopolitical
tension

Big data and
visualisation

Workforce
culture

Regulation
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These issues affect the entire value chain

' Primary Choke Point
. Secondary Choke Point
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Ship Owner
Ship Operators
Charters

Port & Terminals
Regulators (IMO)
Shipyards ) ] B, !
Classification Societies " T T e
Ship Designers
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To effectively own your chosen
market space, any
communications needs to
demonstrate deep
understanding of these issues.

FIFTH@RING



When Jotun, Marlink, Sulmara and Mooreast
were looking for an agency that knew the
maritime industry, they found Fifth Ring.



We know who and
where your customers are...

We’ve mapped and tested
a wide range of distinct
personas across the
maritime industry.

For example: Ship Owners | Ship Operators | Captains |
Chief Engineers | Port Captains | Chief Officer | Logistics
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...and what they care about

Land side Ports At Sea
Efficiency, reputation, liability, Speed, turnaround times, dry Comfort, safety, security,
bottom line, investor relations docking and utilisation, predictability connection, fuel efficiency
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We are already in the market

We’re in the world’s maritime capital and
we have deep and wide regional expertise.

@china

[ ] _-Jlapan

Sotith Korea

@ ndia O Muanya @ Hong Kong

4.6bn 48

Thailand @ @ Gambodia @-Philippines
Vietnam

people countries
.Malaysia
@ singapore
N\ : @ Indonesia

2 3 0 0 1 1 ) 2 * 5 b n @ Fifth Ring Office

) . | :

major || Internet @ APAC Partner Agencies
languages . /
religions / users

.Austral[a

@ New Zealand
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We have made a big impact with
leading maritime brands

aet©O AMOGY

AJOTUN (5 MARLINK  MOOREAST SSSULMARA  §SA i+
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Marlink
Artful brand positioning

Looking to the future, Marlink came to Fifth Ring with help
structuring its presentation to align with client requirements
rather than focusing on its service offering. This involved a
significant move from ‘heavy catalogue’ of product and
services to a ‘consulting and outcomes’ focus.

We worked with Marlink to develop new messaging that
clearly articulates what makes Marlink attractive to relevant
personas and bring the brand personality to life. This
included a new brand messaging hierarchy, product launch
messaging and a new bold and confident tone of voice that
encapsulated the new brand message of “Possibilities.
Anywhere.”

= MARLINK

FIFTH RING 2024 OWN THE SPACE - MARITIME




Marlink

Possibiliti:

Anywhere.
= = tﬂﬂﬁre proof netwoﬂ< W|fh the best avall
Solid foundations ,;;;i’z W atechnology and connectlon tod
Strong vision //,///{/ g
Global delivery and operations — =
Deep sector expertise =
Digital technologies focus -

Managed network expertise
Professional services excellence
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Jotun MegaGloss
Growth driven marketing

Fifth Ring has a long history with Jotun developing creative campaigns
for numerous products across multiple industries, including energy,
maritime and construction. Following a recommendation from their
sister division, Jotun Protective Coating, Jotun Marine Coatings came
to us to help them claim their space in the market with their new
performance product MegaGloss.

The task was to develop a proposition that communicated MegaGloss
in a simple, straightforward way that demonstrated the quality,
innovation and superiority of the product. Creativity was key. Beyond
its superior performance attributes, the key differentiator was the
unique, highly-reflective finish that would make any yacht stand out,
tapping into a key emotional driver for a highly aspirational

audience. ‘For the world’s best yachts’, tapped into that elevated
positioning. Further campaign and product positioning statements,
coupled with strong visuals that emphasised its highly reflective
surface, has resonated strongly with their target personas.
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1761\ the world’s best yachts™ 4 JOTUN
& JOTUN \ w1

\ iy / / Finish is everything.

If you think the finish looks good,
wait till you feel it.

MegaGloss is designed to give an incredible mirror-like finish that's guaranteed to last.
This fabulous wet-look topcoat is durable and offers real flexibility.
It's a must-have finishing touch that will turn heads in any marina.

1t’s not really finished until it's MegaGlossed. Find out more at jotun.com

Jotun Care.

Your vacht, and vour team
taken care of.

MegaGloss

For the world's best yachts™
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Results

139k 1,039 0.79%

impressions on LinkedIn clicks

0.79% 19.29%

engagement rate highest performing organic CTR
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Asia Pacific Maritime
Growth driven marketing

Fifth Ring was appointed the communications agency for Asia
Pacific Maritime (APM) 2024. The team’s primary objective was to
generate pre-event buzz and boost registrations.

To achieve this, we focused on securing media coverage by
collaborating with speakers and exhibitors to identify newsworthy
angles aligned with the conference’s theme - a key theme being the
industry’s commitment to a sustainable future.

The speakers and exhibitors were grouped by expertise under key
industry topics aligned with APM's conference themes. Grouping
the speakers streamlined the pitching process, allowing journalists
to identify potential interview subjects efficiently.

ARTNERS

— THANK YOU TO ALL PARTNERS

v % Jsusanccl
Qu ‘} P R (uecer

APMAsu PACIFIC MARITIME
e —

OPENING CEREMONY

ssssssssssssssss

-----------
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media attende
oress releases, over three
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potential reach
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Sulmara
Growth driven marketing

Sulmara sought assistance from Fifth Ring for public relations
and social media to boost market awareness. Despite a
differentiated market offering, Sulmara's market presence was
weak, ranking second to last in share of voice.

Fifth Ring's discovery identified sporadic previous media efforts.
We recommended a robust content programme for long-term
success. The PR campaign highlighted Sulmara's advanced,
opinionated and modern approach, emphasising technological
excellence, project design and environmental stewardship.

This strategy aimed to engage media and potential customers
by framing these elements in a fresh and relevant manner.

S SULMARA
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Ocean Power
Technologies gets $1.6
million USV order

Ocean Powsr Technologies [OPT) Aot received an arder from
St s for medtple uncrewed vurface velucies (VS
Fepresenting the langest single coder of WAM VY 10 date.

FIFTH RING 2024

JANUARY / FEBRUARY 2024
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OFFSHORE
EENERGV Green Marine  Hydrogen Marine Energy Subsea  Fossll Energy

< Back to overview

Rescue vessel to undergo
makeover to get ready for
renewables

VESSELS

February 21, 2024, by Nadja Skopljak

Scottish subsea specialist Sulmara is set to repurpose an emergency response

rescue vessel (ERRV) into a multi-purpose support vessel (MPSV) with the
addition of equipment to suit the renewables market,

Alternative Fuels More News Q

Related news

(Autcmomous) robotics, Al and
cloud systoms thaping new
offshore survey and Inspection
Industry

75 390

Ocean Power Technelogies
delivers fiest set of USVs under
s largest single order to date

Sulmara expands s servicos
with new business line
montrs 290

We give green

20

i
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Red Wing
Artful brand positioning

Within the energy industry there is a lack of knowledge and awareness in the supply
of women'’s fit PPE. Red Wing has a leading position in tackling the important issue of
gender equality and wanted to further cement their status through a combination of
direct communications with customers and broader commes.

Fifth Ring supported the launch and activation of the campaign in late 2021. We
develop a compelling, creative and impactful presentation that would work both
during the virtual event and post event. This was the first time that Red Wing had
participated in a virtual event so presentation training was also provided to ensure
that the important messaging was communicated with clarity and confidence. Post-
event, we provided media relations and marketing support to ensure that the
message continued to be distributed to the target audience.

Following the event Red Wing was commended in the press for their leading stance
and raising awareness of the importance of correctly fitted PPE for women.
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EDUGATION. AGGESS.
FIT. GOMPLIANGE.

'z. o
WING

LISTEN AGAIN

Education. Access. Fit. Compliance. y
The Red Wing Right Fit toolbox has boen dosigned to make sure our customers an I.ET B GET STARTED
their employees have the tools they need to understand why co
Imputtant amd schileved,
Callus at 01224 241241
Sizing charts or complete the form below to find out

T
il
e ———————————————————————————————————————————————————————————————————————————————————————————————————————————————3

RIGHT FIT FOR WOMEN
MAKES EVERY DAY
INTERNATIONAL
WOMEN'S DAY,

__RED
WING

71% of women are
being put at risk
with ill-fitting PPE.

RED
WING

Join us 31 March at
1lam to understand
how you can close

the gender PPE gap.
23



Results

£20k

business generated over two
contract wins

17

media pick ups with 3,961
article reads

276k

print reach

177

live event attendees

FIFTH@RING

136k

impressions

300+

event views



Mooreast
Artful brand positioning

Mooreast has continually used Fifth Ring for numerous
projects over the past several years, relying on our expertise in
creative visuals for growth driven marketing. Projects have
included:

* Design and finalisation of Annual and Sustainability Reports

Corporate PowerPoint

Mooreast Corporate Brochure

Copywriting services

Press releases

MOOREAST
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MOOREAST

Designed and fabricated
to meet the needs of

4 floating renewables.
AnChOrlng Backed up by our

the future experience in mooring
: of renewables and rigging

Mgy W
o ASy “
>
Anchors Rental
WO Supply esned MAS, MAZ and From meoting budys 1o surtace buays, Arental floot of anchors, budys and
MAG o ho ot I Mocnng lned & avalable for rmmediate
and types and wpty and special dosgn equprment wil

uthorities. The anchors, used for wm rCpoct Wo aiso offer
WNEOrary 30 PREMANGNt MOONNG, Typical ystems considered we CBM and L &

310 SUTIAIO 10f The WIdeR 13nQ0 OFSall  AdMINITY MOOHNGS.
ConaRIons with the highest weight 1o

Srengrth (1o amang subses foundation

e

P prop Y
r + The Orcina Suite
\ & analyss
| + The Ariane? Software
Speciaty develoged for moceing and offoading anatyss
of foating structures
+ The Nx Fe Yool

Rigging Renewable energy Finite oloment. based structural acsessmant & eEon
O 199ING JePATITeNt provides. solutions INChading contact analysis
oisting matacia, wirs 10ps and VW offee Mooring wlutons for foaterg + The Maxswf Package.
SYTUNGTIC SANGS, SNBChIG, 3] CONNECION  wind Turbined, ofishere Sols PV and idsl Croated for sability chicks & 2ssatarment of Roaters
o major brands We 30 Keep S0k Of i projects in Asia and EUope

commonty uted s2es 3nd types. Maters!
testing s a0 provided by out instated
testing bed up 1 600 mT.

Logo variations Colours

MOOREAST

MOOREAST
MOOREAST MOOREAST
MOOREAST _
Identity Guidelines v T s e e .
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Singapore Shipping Association
Artful brand positioning

Singapore Shipping Association (SSA) sought to elevate its Annual
Report and Financial Statements for the fiscal year 2022. They
recognised the need for a professional and visually appealing
document that presented their financial data accurately and
communicated their brand identity and commitment to the
maritime community.

We recommended a modern layout and a colour scheme inspired
by the maritime environment. The scheme combines deep blues
and maritime accents to align with SSA's branding while adhering to
industry standards.

Our creative team proposed multiple cover page concepts, after
which SSA selected the design featuring a striking ship at sea to
effectively capture the maritime spirit and SSA's identity.

SINGAPORE
SHIPPING
ASSOCIATION
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roud of the reputation it
e global shipping industry
collective body to ensure

works effectively.”

to this sgnificant challenge, S5A organised

an emissions workshop bringing together
professionals and experts from various
organisations to discuss and strategise actions.
for reducing Scope 3 emissions, The workshop
was not only informative but also interactive
and helped participants to identify specific
nitiatives and commitments that can be
undertaken to successfully address this issue
Feedback from participants has allowed SSA to
collate key points and insights.

Similarly, MPA has been setting ambitious
targets for the harbour and pleasure craft
sectors to achieve net-zero emissions by 2050
and SSA is committed to support them in

this aim. From 2030 onward, all-new harbour
craft must be electric, use 8100 biofuel, or be
compatible with net-zero fuels. The regulator
is working with various stakeholders, induding
financial Institutions, harbour craft owners
and operators, and manufacturers, to lower
costs, enhance energy efficency of existing
fieets, and reduce emissions. SSA stands ready
to work with the government to facilitate a
smooth transition to net-zero emissions in
the harbour craft sector. We will engage our
members intensively in the coming year to
gather industry feedback and advocate these
concerns back to reguiatory agencies to make
this transition one that will work for ll

The industry acknowledges the importance
of cleaner fuels inreducingemissonsand
getermined cfforts have been made to promote
e fuels, including bio

the uptake of C
in the Port of Si
Committee, |
developed an inform:

erstands

apore. S
by Mr. Apostolos Boutos, has
jon package to raise
ng of biofuels

An Efficient International
Maritime Center

Improving productivity is a key focus for the
maritime industry. Enhancieg effiiency and
streamlining processes can iead to increased
competitiveness and operational effectiveness.
By leveraging digitaltechnclogies, automation,
and optimisation strateges, the indust
achieve higher productivity leves.

Singapore is proud of the reputation it hoids
within the global shipping industry and works
25 a collctive body to ensure that the ntire
b works effectvely. When 2n issue aises a5
with the fuel contamination outbreak in 2022,
55A along with the rest of Waritime Singapore
‘moved swiftly to remedy the situation and
ensured that improvements were implemented
1o avoid a reoccurrence. To that end SSA,

in collaboration with the MPA, established 3
fuel expert group to strengthen the quality
assurance of bunkers suppied in Singapore.
This group will be making recommendations to
the MPA on measures to ensure the supply of
high-quality fuel to ship owners and operators
will not be compromised in the future.

Workforce and skill shortages continue to be
concern 1o our industry and our preparedness
il be a determining factorin how mariime
il thrive inthe future. SSA is pleased
have joined forces with MPA, together With
the unicns, SMOU and $05,3 true tripartte
sffort to aunch Sai Miestone Achieverent
programme (Sl ouspn
ith monetary fncentives, to encourage (oca
seafaring. We g2
Singaporeans and PRs ¢
5o that intime t0 0
a strong pool of s&
mpanes

naugural batch of 21
these financial

es

I

(SSAE
SHIPPING

SSA

Singapore Shipping Assodiation (SSA) represents a wide spectrum of shipping
companies and other businesses allied to the shipping industry. it is a national
trade association formed in 1985 to serve and promote the interests of its

bers and to enhance thy { of Singapore as an International
Maritime Centre.

ASSOCIATION

SINGAPORE

ith key s

As a not-for-profit organisation, SSA, on behalf of its members, strives 1
generously to the community through engaging in numerous activities

n Association
commitment to Corporate Social Responsibility. £

Botacts and promotes the interests of its
fte ftundertakes activities on maritime
Which are relevant and beneficial to

Annual Review

As of end March 2023, SSA represents 487 member companies, comprising
of shipowners and operators, ship managers, ship agents, and other ancillary
companies such as shipbrokers, dlassification societies, marine insurers, bunker
suppliers, maritime lawyers, and shipping bankers amongst others,

2022/2023

trongly supports training and
of its members’ employees

g an array of industry-relevant
jfses through its Executly

To enhance thg vibrancy and further graw the maritime ecosystem, the assaciation
_has expanded its membership to include technology start-up companies, as part of
Its strategy to promote digitalisation within the industry.

it Programme.

g view of the global maritime industry

frough its role in promoting the
lipping in Singapore and the rest

tively engages with other. The
n» ates and actively ¢

4 SSA Annual Review 22/23

Additional A 0-0p 3 - =
organisations to protect the marine environment and promote freedom and safety r lSSlOn
at'sea.

For Singapore

The Association works closely with the
government of Singapore, as a trusted adv sor,
10 protect the extensive interests of the '
Singapore maritime industry, in addition 1o
promoting Singapore as a key global maritime
node and International Maritime Centre. SSA
provides a platform for its members to actively
participate in events, sharing their collective
subject-matter expertise, to drive key issues
of concern relating to Singapore’s maritime
sector.

For International Shipping
SSA cooperates with government and non-
government organisations to promote
freedom of navigation and safety at sea and
to protect the marine environment

SSA Annual Review 22/23 5§
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Acteon
Growth driven marketing

When Acteon decided to unify all group businesses under a single group
website they contracted Fifth Ring to deliver the website migration project.

This included:

* Repositioning of market segments, rather than group companies, at the
centre of the presentation of the business

* Refreshed visual style and impactful web design

* Restructured navigation

* Created and streamlined new branding across the website
* Integrated 20 companies into one primary website

* Implemented sophisticated CMS configuration to manage all content
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